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Iconic Corner:



1T Union are West Retail:

Ground Floor|Retail: ~4,60gsf‘
Lower Level Retail : ~6,750sf

Total Retail: ™ ~11,350sf
Possession: ~Sept.1, 2024
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Features F
« 52" of frontage on Union Square Wes
> [ of frontage on East 14th street
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Ground Floor Retail
~4,600 sf

UNION SQUARE WEST
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Lower Level Retall
~6,750 sf

UNION SQUARE WEST

1 Union Square West

EAST 14TH STREET
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Union Square Highlights:

Union Square-14th Street is home to high-profile institutions and headquarters across a range
of sectors. These include technology, advertising, media, and information (TAMI), hospitality,
finance, real estate, and design, along with a mix of retailers, both local landmarks and national
brands alike. This rich mix continues to be a major draw. According to the data platforms Replica

and Placer, retail spending and foot traffic in the district are nearing pre-pandemic levels.

Pedestrian Count: 386,000 persons per day

Union Square Subway Station: 34mm pedestrians per annum (4th busiest in NYC)

Union Square Partnership

10 year Vision Plan: Vision-Union Square Partnership (unionsquarenyc.org/vision)
Average visitor income: $165,000/a year, with nearly 25% of visitors

reporting over $200K
Majority of visitors to

Union Square: 39% are 18-34 years old .
With over
L 76,000 Residents and
Neighborhood composition: o [ Diverse Mix of Uses 145,000 Employees.

"W Residential

B Commercial & Office

M Mixed-Use

B Public Facilities & Institutions
Hl Open Space

B Transportation & Utility

M Parking

B Vacant Land



Vision%20%E2%80%94%20Union%20Square%20Partnership%20(unionsquarenyc.org)
https://www.unionsquarenyc.org/vision

Union Square's Rich Commercial Mix
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*Goming Soon [2022-2023]
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~— -~ Sidewalk-level
roadway creates
a “shared street”
environment
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Radial paving from
Union Square Park
extended to the
building edges





